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01 SOME THINGS TO THINK ABOUT

Is crowdfunding right for your project?

· Do you have a clear and defined project in mind?

· Do you know who your audience are? 
It’s helpful to think about who they are, where they are, what things are important to them, what they read and where they get their news and information from. You can map them out using something like this. 
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· Is there a defined goal amount for your project? 
You can work this out by putting together a budget of all the potential costs to get your project off the ground. You might decide to set your goal amount slightly lower than that full amount if you feel like you can get complementary funding through different sources. 

· Knowing that a project takes at least 3 months to put together, do you have enough time to put everything in place?

· You can also think about how you might reach that goal
Here’s a spreadsheet that will help you calculate all of this, you can make your own copy of this spreadsheet and fill it out with your own information. 


02 SOME THINGS TO READ
· Crowdfunding Rewards: What you need to know - Paved With Gold
· Crowdfunding Rewards: Types of Rewards - Paved With Gold
· How to get press coverage ahead of launch - Paved With Gold
· How to get press for your creative work - The Creative Independent
· A guide to crowdfunding - Paved With Gold for Newspaper Club
· Coaching - Paved With Gold 
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